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Benefits of Branding 

Branding helps build trust and credibility with your 
customers and audience while providing an entity 
with which people can interact. It lets them know 
that the company they are using has accountabil-
ity for its product or service and places a stake in 
its reputation. Branded products sell three times 
as much as generic non-branded items. Selling 
products or services online is no exception to this 
rule. White and private labelled products are more 
lucrative over the long term than drop shipping 
stores despite having a higher initial outlay and 
increased accountability. If you build a successful 
dropshipping store, Change recommends you 
consider moving to white or private labelling those 
products to build a brand and loyal customer 
base. 

Brand Recognition and Loyalty 

Branded products aid your marketing efforts. You 
can use your logo in emails, social media posts, 
websites and products to get it in front of as many 
eyes as possible. This leads to brand recognition 
and trust. It also allows you to charge more than 
generic products once you have established a 
good reputation. An example of this is designer 
clothing. Whilst products come out of the same 
factories at the same quality, customers pay high-
er prices for popular designer clothing lines as it 
has increased perceived value. Whilst branding 
bolsters credibility, it can also build loyalty. Deliv-
ering an exceptional service or product can lead 
to repeat purchases. It also allows you to develop 
a rapport with your customers. It encourages them 
to leave positive reviews and recommend your 
products to others.  

Start Branding 

The first step in developing branding is establish-
ing a unique brand name that stands out from the 
competition. Once you have a brand name, you 
can start working on a logo. Take a look online for 
inspiration and develop an idea that will set you 
apart from others. It should be unique, delivers a 
message, be marketing friendly and easily recog-
nised. An example would be Change’s logo. It is 
simple, includes a brand name and represents 
what the company aims to achieve. The puzzle 
piece theme represents solving problems and 
connecting with the community. You can come up 
with designs or drafts on sites such as Canva or 
use professional designing services. Change offers 
such a service and will develop a professional 
logo for you to use online, allowing you to lever-
age your time. 
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 Branding (Part 1) 

This Ebook introduces the idea of Branding and Brand Awareness which can change the game for 
online products and services. Over time, customers build trust with brands, leading to repeat business 
and referrals to other parties.  

 

Change’s E-Books are designed to accompany an extensive library of videos and articles that our 
founders, business consultants and members have curated to equip you with everything you need to 
succeed. Please click on the image below to watch the relevant video and learn more. 

  

Feel free to get in touch 

  

We thrive on feedback. If there is anything you think we should include in our videos, articles 
and other online resources, please let us know. If there is anything you find you need further 
information on, get in touch with us or feel free to network with other members.  

https://www.change-online.org/ic-s3-0

