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Content is King  

Without content, you have no sales funnel or hook 
for your products or services. This applies to ecom-
merce and affiliate marketing. It sells the product or 
service on offer, and its quality represents its value. 
This means it is imperative that all your content is 
concise, informative, provides value, is delivered to 
a high standard and stands out from any competi-
tion. You should apply this to marketing content, 
social media posts, advertising, video and images, 
and other promotional material. Professional ser-
vices can help you deliver this content and push 
your business to another level.  

Understand your Audience  

It is essential to tailor your content to your target 
audience and their interests. You can assess this 
with engagement and feedback. All of your con-
tent doesn’t have to relate to your product or ser-
vice directly. However, you should ensure that it 
does correlate with your business and your audi-
ence’s interest. For example, this can include self-
improvement, healthy food or fitness news. If you 
run a store focusing on fitness equipment, make 
sure it is related to being active and healthy life-
style choices.  

Content Collection  

Collecting content can be cumbersome if you do it 
ad hoc. If you go on vacation, travel, meet people 
or do any lifestyle activities, it is recommended that 
you take as many photos and videos as possible. 
This is great for social media posts and marketing 
and provides you with a library of resources over 
time. When collecting content, it is recommended 
to do it in bulk. This allows you to be consistent for 
a more extended period. This also applies to those 
in the ecommerce space when collecting market-
ing content. Think ahead of what seasonal promo-
tions you may want to take advantage of in future 
and collect the content ahead of time. 

Variety is the Spice of Life  

Always be aware of content fatigue with your audi-
ence. If you continually post very similar content, 
feature images or photos in the same place, or dis-
cuss themes repeatedly, your audience will lose 
interest. Switch it up, use the content you’ve in the 
past, post a video instead of an image, do givea-
ways, hold quizzes and tap into current pop culture 
trends. You can assess how successful different 
types of content are using analytics. It might help 
you discover new ways to exploit social media or 
any other marketing platforms.  



3 

 Building Content (Part 1) 

This E-Book highlights the importance of content and introduces the idea of planning ahead of time 
to capitalise on trends. It also covers the fundamentals of building a library of content and provides 
techniques to stay consistent. Change will further build on these themes in the coming E-Book and 
videos.  

 

Change’s E-Books are designed to accompany an extensive library of videos and articles that our 
founders, business consultants and members have curated to equip you with everything you need to 
succeed. Please click on the image below to watch the relevant video and learn more. 

  

Feel free to get in touch 

  

We thrive on feedback. If there is anything you think we should include in our videos, articles 
and other online resources, please let us know. If there is anything you find you need further 
information on, get in touch with us or feel free to network with other members.  

https://www.changeonline.com/member-lobby

